H O L D I N G S ﬁf_-;m:%

E ;|

\FasE/
20264F5H 14 H

BAL
2t 4 RS a AR — LT TR
RFEEZA RRIGHEALE A R &2 18
(2 —R%E 52780 WIEAX L H —R L FEAAY)
MIAEE FUTEREIT—FRL—MRE AT E & A 422 5l
(TEL. 052-249-5366)

WotEE -4 (KOMEHYO BRAND OFF ASTA LIMITED) (24 %
Tttt (A, A RRUT) BRAICET A28 6

Mtix, 5H14HBEOEHRIRSIZHW T, HiEfs ¢ Th % KOMEHYO BRAND OFF
ASTA LIMITED N~H A B LA v RX U TICHE2EERIT 5 2@/ LE L
72DT, TR EtBYBHLEWZLET,

B, M, ERGED, YHEOBERGEHDI0053 D100, FIZHY T 5720, 4
HOREFSHICHESY T2 ETBLLEVEZLET,

Al

1. SRRSO EH)

VI N—T DT Z7 R TryyiaryrFZEIBITDH7m— OLEREKRIX,  TKOMEHYO, <°
[BRAND OFF) 72 E#ifipE AL, TEEY ] [VhEL ) [H5E0) [F—7vary) v
ENRKEED 4 >OF v x L EEBHTHICS U TRl THAGDOEREMRLET, Zhic
L0, BFHIRIZY 2 — AL B R, B RREOFEBEZ R L Q0 ET,

WH7 7 R 2a— A TOY = TIREKICBWT, v~ ABXOS v Ko 7iE,
ERRFEEORE IORRORTHIEDO RiAH I 8, SANRBEN O EES E 2D RT v
X NEAETDLHEHBNELE LT,

BHE N2 L, &FH - N To Y 22— 2 UboRBLILKEBET & & bilc, 4tk
N—T D7 a— NVEMOBEBER S DOID>E LTEDSITLHIET, 77 R 2—2TH
BT = TIREFEBL L TEWD 77,

2. YEGEGE Tt OB

(D) pE 5 KOMEHYO BRAND OFF ASIA LIMITED

()T fE Hht o N RGN [E A U R R T BUX

G & FH MR OER

DFEEONE  FA - BB, W Ny 7ot AKOIRE
(5) B ERE A4 231, 000 & #E N v

(6) X NLH-H H 20244 4 H



Mk H M 12 AKHA
(8) & kb3 WA F o EE 100% 2 RA T D s a2k 2 #k
ettt axm, &t k-7 7 K4 7)4% 50%

3. AMTDHIRFE (v hA) OME

(1) p# % BRAND OFF MACAU LIMITED ({#r)

@) pr 1E i N RCSEFNE ~ A A REBIAT B X

M £ F Ll B/

DFEEONE Ny 7 K, £4 - B8REOMEAKOERSE
G)BEEAL 1T %P (BAMTBXLZ 2/EM)
(6)F%SAEA H 202648 H (FiE)

(MK & 12A K H

(8) H& bt Wt KOV =41 100%

4. BT DHFE (A R T) O

(1) P4 5 PT KOMEHYO INDONESIA (fi#5)

(2)Fr {E Mt A v R T REY v v H RN

R £ H 4AFH F

D FEONE  Nv 7 K FA - EEREOHEAKOIRGE
G)EEEAL 200EALET (AAMTELZ 2(EM)
(6)F%AEHA H 2026410H (7€)

Mk H 127K H

(8) & b3 Wk L OY -4 100%

5. ¥AEICH 2 DR

AL, 20274 3 AHIZERRIC G A 2 ITEM TH 2 L BEATEY £4, SRIERFPHR &4

LRI L7 A, oS B RN LE T

Uk



